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Definitions

Social Media

ΧΦƛǎ ŀ ǎŜǘ ƻŦ ǘŜŎƘƴƻƭƻƎƛŜǎ ŀƴŘ 
channels targeted at forming and 
enabling a potentially massive 
community of participants to 
productively collaborate
Anthony Bradley, Gartner, 7th January 2010
http://blogs.gartner.com/anthony_bradley/2010/01/07/a-new-definition-of-social-media/

Social Business

Χ ƛǎ ǘƘŜ ƛƴǘŜƴǘƛƻƴŀƭ ŎǊŜŀǘƛƻƴ ƻŦ 
socially calibrated and dynamic 
business systems, process and 
culture. To create enhanced 
value exchange among 
constituents delivering improved 
and emergent business 
outcomes



An example of communities.....

Enterprise 
2.0 

Extended 
Corporate

Public B2B 
Trusted 

Consumers 
Focused

Application of Web 2.0 
within the enterprise.  
Focussed on enabling 
employeesto interact

Created to work with a 
private community (e.g. 
Business partners) like 
wholesale or white label

A social  application and 
service for a trusted 
group ςyour community 
of IFAs

Consumer facing Web 
2.0 presence with 
possible integration into 
other networks



The Conversation Prism



Social Media Landscape
Large and growing social media applications

Consumersacross the demographic (18-40)

Financial Applications starting to emerge......

Social Networks have become a part of daily life



How is this relevant to Financial 
Services? 

Finance sites are sprouting everywhere....

Lead by US (although regulation is different)

Social Media sites provide online tools and services 
to manage finances... And share goals

Here is an example from something in the UK....





Social Media Marketing
Social Analytics

Semantics Social Graph

Data


