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What Is soclal media?

A Social media is media designed to be disseminated through social
Interaction, created using highly accessible and scalable publishing
techniques.
en.wikipedia.org/wiki/Social _media

A A category of sites that is based on user participation and-user
generated content. They include social networking sites like Linkedl
Facebook, social bookmarking sites like Del.icio.us, social news site
like Digg or Reddit, and other sites that are centered on user
Interaction.
searchenginewatch.com/define

A Social media are primarily Internetnd mobilebased tools for sharing
and discussing information among human beings.
www.creativemediafarm.com/information/glossary
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http://www.google.com/url?ei=nT8OTKOwCYvWMN2bvccB&sig2=hUADWSAgJFFqEle7ptJ-kA&q=http://en.wikipedia.org/wiki/Social_media&sa=X&ved=0CBAQpAMoAA&usg=AFQjCNH86ty-hwESe_6IPg1nbaOvQsTHjA
http://www.google.com/url?ei=nT8OTKOwCYvWMN2bvccB&sig2=1ijAWAmaVGek1qnPegS8bA&q=http://searchenginewatch.com/define&sa=X&ved=0CBIQpAMoAg&usg=AFQjCNEVV6ORVJui2-niH-tyWMpuWcKjyw
http://www.google.com/url?ei=nT8OTKOwCYvWMN2bvccB&sig2=ndz_zhfN_dlWFpYp7TdQzg&q=http://www.creativemediafarm.com/information/glossary&sa=X&ved=0CBMQpAMoAw&usg=AFQjCNH3hoXOQOwTqkJz0s6OIwxeYO6xzg

Current landscape: May 2010
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Global overview

Global user statistics

1.Australians

Linke_dln 509 | Twitter 5Q% 2 British
outside US || non-English _
22%inthe EU| tweets || 3:ltalians

4.Americans
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July 2008 25M

August 2009 45M

February 2010 60M

June
2010 7/0M
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How these tools impact dally life

Information Information
sourcing disclosure

Networking Influence
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How does the world find things in 20107

Q: When locking for new information online, on what type of website
do you start your search?

Search engine: | 37 %
A portal (Yahoot, MsN, Aot etc) | 34%

A site dedicated to that type of information _ 11%
(i.e. CNET for technology)

Wikipedia - g%
Blogs - 5%, ___ Social media =
18%
Facebook, Myspace, Twitter, etc. [ 4%

Source: The Mielsen Company
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What are the current UK trends?

LK Intermet visits to Social Networks and Search Engines

14.0%
12.0% -
N1
10.0% -
B.0%
.0% T T T T T T T T T T T T T T T T T 1
May Sep Jan May Sep Jan May Sep Jan May
‘o7 '‘av '08 ‘08 ‘08 o9 ‘09 ‘09 10 '10

B Computers and Internet - Search Engines
Computers and Internet - Social Metworking and Forums

Monthly market share in "All Cabegories', measured by visits, based on UK
usage.
Creabed: 03,/05/2010. € Copyright 1996-2010 Hitwrise Poy. Lbd.  Source: Experian Hibwise UK
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Generational differences in networking

ke

*Source: http://webbiquity.com/sociamediamarketing/the-one-effective-use of-facebookfor-b2b-marketing/
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A 60/40
A 92%
A 23%
A 33%
A 25%
A 12%

Who uses LinkedIn?

men to women
college educated
25C 34

35¢44

415¢ 54

55¢ 64

A Fastest growing user group?
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Facilitated discussion groups

Source: http://www.ignitesocialmedia.com/201€bciatnetwork-analysisreport/#linkedin
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